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Residents	(57%)	include	those	living	in	the	area	north	of	the	Mexican	border	and	south	of	Santa	
Barbara,	in	one	of	the	seven	counties	in	Southern	California.		Visitors	(43%)	include	all	others.		
Table	1‐2	shows	several	differences	in	travel	patterns	between	Residents	and	Visitors.		The	most	
significant	differences	are	in	the	type	of	ground	trip	origin	and	access	mode.		Ninety‐six	percent	
(96%)	of	Residents	come	from	a	private	residence	to	LAX	compared	to	thirty‐seven	percent	(37%)	
of	Visitors.		Sixty‐seven	percent	(67%)	of	Residents	use	a	private	vehicle	compared	to	thirty	percent	
(30%)	of	Visitors.		A	larger	percentage	of	Residents	park	off‐airport	and	use	the	I‐I05	freeway,	
respectively,	to	access	the	airport	compared	to	Visitors.		But,	with	regard	to	dwell	time	(defined	as	
the	amount	of	time	a	passenger	spends	at	the	airport	prior	to	his	or	her	scheduled	departure	time),	
a	larger	percentage	of	Visitors	have	long	dwell	times	of	two	hours	or	more:	fifty‐four	percent	(54%)	
of	Visitors	compared	to	forty‐five	percent	(45%)	of	Residents.			

Table 1-1  Residents and Visitors

 

Other	notable	findings	regarding	Originating	Passengers	are	as	follows:	

 2015	marks	the	first	time	that	the	use	of	paid	ride	service	(Uber	or	Lyft)	was	tracked.		Eight	
percent	(8%)	of	Residents	and	six	percent	(6%)	of	Visitors	use	such	services	to	get	to	LAX.		
The	use	of	private	vehicles	among	Residents	dropped	from	seventy‐five	percent	(75%)	in	
2011	to	sixty‐seven	percent	(67%)	in	2015,	while	the	use	of	both	private	vehicles	and	taxis	
dropped	among	Visitors	in	2015	in	comparison	to	2011.		

 Visitors	use	the	I‐405	Freeway	more	frequently	than	Residents:	forty‐two	percent	(42%)	of	
Visitors	use	the	I‐405	Freeway	compared	to	thirty‐seven	percent	(37%)	of	Residents.		
However,	Residents	are	more	likely	to	use	the	I‐105	Freeway	than	Visitors.		Thirty‐four	
percent	(34%)	of	Residents	versus	twenty‐four	percent	(24%)	of	Visitors	use	the	I‐105	
Freeway.		Eighteen	percent	(18%)	of	Residents	and	twenty‐one	percent	(21%)	of	Visitors	
do	not	use	a	freeway.	

 Sixty‐eight	percent	(68%)	of	Southern	California	residents	are	traveling	to	another	U.S.	
airport	and	sixty	two	percent	(32%)	to	another	country.		Seventy‐one	percent	(71%)	of	Los	
Angeles	Residents	are	headed	to	another	U.S.	airport	and	twenty‐nine	percent	(29%)	to	
another	country.		Notable	is	the	large	percentage	of	San	Diego	County	residents	who	use	
LAX	travel	to	another	country:	seventy‐two	percent	(72%)	compared	to	between	22	
percent	and	47	percent	of	residents	of	other	counties.	

 Sixty‐nine	percent	(69%)	of	Originating	Passengers	travel	for	pleasure/personal	reasons,	
twenty‐four	percent	(24%)	for	business	related	purposes,	and	seven	percent	(7%)	for	
business	and	pleasure	combined.			

Residents Visitors
Came from private residence 96% 37%

Used private vehicle 67% 30%
Parked off-airport 44% 29%

Used I-105 to come to LAX 34% 24%
Originated ground trip from LA County 69% 74%

Dwell time 2+ hours 45% 54%

Travel Characteristics
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 The	incidence	of	Originating	Passengers	checking	baggage	rebounded	in	2015	after	
dropping	significantly	in	2011.		Eighty‐seven	percent	(87%)	of	Originating	Passengers	
checked	bags	in	2015,	compared	to	sixty‐eight	percent	(68%)	of	Originating	Passengers	in	
2011.		

 Compared	to	the	2011	and	2006	surveys,	more	Originating	Passengers	had	a	well‐wisher	
accompany	them	inside	the	terminal:	Thirty	percent	(30%)	in	2015	compared	to	twenty‐
two	percent	(22%)	in	2011	and	twenty‐six	percent	(26%)	in	2006.			

1.2 Connecting Passengers 

Connecting	Passenger	respondents	provided	information	about	their	flight	origin,	layover	at	LAX,	
and	mode	of	ground	transportation	(in	the	few	cases	when	they	leave	LAX	during	their	layover).		A	
summary	of	findings	is	as	follows:	

 The	incidence	of	Connecting	Passengers	originating	from	international	airports	increased	in	
2015.		Thirty‐seven	percent	(37%)	of	Connecting	Passengers	originate	from	an	
international	airport	in	2015,	compared	to	thirty‐two	percent	(32%)	in	2011	and	twenty‐
nine	percent	(29%)	in	2006.		These	results	are	not	surprising	considering	the	growth	of	
international	traffic	at	LAX.			

 Fifty‐three	percent	(53%)	arrive	in	one	terminal	and	depart	from	another.		Within	this	
group,	seventy‐seven	percent	(77%)	walk	to	their	departure	terminal	and	twenty‐three	
percent	(23%)	use	the	inter‐terminal	shuttle	bus.		Travel	time	between	terminals	is	10	
minutes	or	less	for	the	majority	(57%)	of	Connecting	Passengers	who	travel	from	one	
terminal	to	another.			

 Only	four	percent	(4%)	of	Connecting	Passengers	leave	LAX	during	their	layover.		Within	
this	group,	fifty‐nine	percent	(59%)	use	private	transportation	to	get	back	to	LAX	such	as	a	
private	vehicle,	taxi,	private	shuttle,	paid	ride	service	(Uber	or	Lyft),	or	rental	car.	

 To	better	assess	the	behavior	of	Connecting	Passengers,	new	questions	were	added	to	the	
2015	survey.		Thirty‐three	percent	(33%)	of	Connecting	Passengers	check	in	their	luggage	
at	LAX	in	addition	to	checking	in	at	their	originating	airport.		Fifty‐nine	percent	(59%)	of	
Connecting	Passengers	go	through	security	screening	at	LAX.		

1.3 All Passengers 

The	survey	gathered	general	information	from	all	passengers	regarding	terminal	used,	travel	
assistance	usage,	income,	age,	gender,	and	travel	with	pets.		A	summary	of	findings	is	below:	

 Forty‐seven	percent	(47%)	of	all	passengers	are	traveling	with	at	least	one	other	person.		As	
expected,	a	larger	percentage	of	passengers	are	traveling	with	others	in	the	peak	survey	
period	(50%	versus	36%	in	the	non‐peak	survey).		

 Only	five	percent	(5%)	of	all	passengers	request	special	assistance	during	their	travel.		
Within	this	group,	fifty‐five	percent	(55%)	request	travel	assistance	or	information,	thirty‐
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two	percent	(32%)	request	a	wheelchair,	and	thirteen	percent	(13%)	request	help	with	
their	luggage.				

 We	asked	U.S.	residents	(defined	as	passengers	who	reside	in	the	U.S),	about	household	
income.		Forty‐three	percent	(43%)	of	U.S.	residents	have	annual	household	incomes	of	
$100,000	or	greater.			

	
 Twenty‐five	percent	(25%)	of	passengers	are	over	55	years	old	and	nineteen	percent	(19%)	

each	are	in	the	age	groups	of	45	to	55	years	old	and	35	to	44	years.			

 Only	38	respondents	of	the	13,400	passengers	surveyed	were	traveling	with	either	a	service	
animal	or	pet.			
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Section 2 Survey Methodology 

The	Unison	Team	conducted	the	LAX	2015	Air	Passenger	Survey	to	gather	current	information	on	
departing	airport	passengers’	ground	access	trip	attributes	and	demographic	characteristics.		LAWA	
will	use	this	information	in	planning	its	efforts	to	improve	airport	ground	access	and	modernize	
passenger,	parking,	and	terminal	facilities.		In	particular,	the	survey	collected	the	following	information:	

All	Passengers	
 Originating	and	connecting	passenger	mix	
 Resident	and	visitor	passenger	mix	
 Terminal	
 Trip	duration	and	purpose		
 Demographic	characteristics	
 Travel	party	size	by	age	group	(new	question	in	2015)	
 Traveling	with	pets	(new	question	in	2015)	
 Special	assistance	usage	(new	question	in	2015)	

	
Originating	Passengers	

 Ground	access	trip	origin,	mode	and	route	
 Dwell	time	at	LAX	
 Proportion	of	passengers	who	are	dropped	off	at	the	terminal	curbside	
 Proportion	of	passengers	accompanied	by	well‐wishers	
 Checked	baggage	
 Parking	behavior	
 Off	airport	parking	preference	(new	question	in	2015)	
 Flight	destination	

	
Connecting	Passengers	

 Flight	origin	and	destination	
 Layover	time	
 Inter‐terminal	travel	
 Luggage	check‐in	(new	question	in	2015)	
 Security	check	(new	question	in	2015)	

Unison	Consulting,	in	association	with	Maroon	Society	(the	“Unison	Team”),	conducted	the	survey	on	
behalf	of	LAWA.		Survey	administration	was	done	using	a	computer‐aided	intercept	interview	method.		
The	survey	was	administered	in	two	waves,	over	separate	7‐day	periods	in	2015.		Details	are	discussed	
below.	

2.1 Survey Instrument 

The	Unison	Team,	in	consultation	with	LAWA	staff,	used	the	2011	survey	questionnaire	as	a	baseline	
and	developed	a	questionnaire	to	gather	the	necessary	data.		The	Team	worked	to	ensure	all	questions	
were	clear,	concise,	and	easy	to	understand.		Nearly	100	multiple	choice	and	open‐ended	questions	
were	developed	to	elicit	information	regarding	passenger	trip	attributes,	visitor	spending,	airport	
ground	access,	parking,	origination,	and	demographic	characteristics.		The	questionnaire	was	loaded	
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onto	hand‐held	computer	tablets.		Questions	were	programmed	with	skip	logic	and	conditional	
branching	to	ensure	that	respondents	were	asked	only	those	questions	relevant	to	them.		For	example,	
only	Originating	Passengers	were	asked	questions	related	to	airport	access	and	point	of	origination	
while	Connecting	Passengers	would	skip	these	series	of	questions,	making	the	survey	process	more	
streamlined	and	efficient.		Interviewers	assisted	passengers	in	reading	and	entering	answers	onto	the	
electronic	tablet,	encouraging	survey	participation	and	reducing	interpretation	errors.		The	computer‐
aided	intercept	interview	method	improved	response	rate,	and	eliminated	the	need	for	separate	data	
entry	and	associated	errors.	

The	2015	survey	instrument	was	pilot‐tested	on	22	departing	passengers	on	April	2,	2015	to	identify	
any	issues	with	questionnaire	design,	response	rate,	and	completion	time.		The	Unison	Team	refined	
the	questionnaire	based	on	observations	from	the	pilot	survey.		Appendix	A	contains	the	final	survey	
instrument.			

2.2 Sampling Design 

The	Unison	Team	took	various	measures	to	obtain	the	target	sample	size	as	efficiently	as	possible,	
while	ensuring	that	the	sample	was	representative	of	the	composition	of	passenger	traffic	at	LAX.		
Unison	adopted	a	stratified	random	sampling	approach	to	plan	the	survey	sample.		The	stratification	
was	based	on	the	actual	distribution	of	passengers	by	terminal	and	airline.		As	shown	on	Table	2‐1,	the	
survey	sample	is	similar	to	the	2015	distribution	of	passengers	for	the	10	airlines	with	the	largest	
market	shares	at	LAX.			

Table 2-1  Top 10 Airlines 

	

Ultimately,	the	Unison	Team	collected	nearly	13,400	surveys.		A	sample	of	this	size	meets	LAWA’s	
requirements	that	the	sample	must	not	exceed	a	margin	of	error	of	±5	percentage	points	at	a	95‐
percent	confidence	level.		Moreover,	the	smallest	terminal	sample	of	855	at	Terminal	2	is	also	highly	
accurate:	the	sampling	error	associated	with	a	sample	of	this	size	is	±3.3	percentage	points	at	a	95‐
percent	confidence	level,	when	estimating	sample	proportions	reporting	particular	attributes	(Table	2‐
2).		

Survey Actual Market
Sample Share* Difference

Delta 17.4% 16.9% 0.5%
United Airlines 15.4% 16.6% -1.2%
American 15.8% 16.1% -0.3%
Southwest 14.0% 11.6% 2.4%
Alaska 2.9% 4.5% -1.5%
Virign America 4.3% 4.1% 0.2%
US Airways 2.7% 3.2% -0.5%
Air Canada 2.3% 1.7% 0.6%
JetBlue 1.0% 1.7% -0.7%
Qantas 1.7% 1.6% 0.1%
Total 10 Airlines 77.5% 78.0% -0.4%

*Source:  w w w .law a.org, LAX Statistics, top 10 air carriers January to July 2015

Note: Differences in numbers are due to rounding

Top 10 Airlnes By
Market Share



	

  
  

 Page | 2-3  

Table 2-2  Survey Sample by Terminal 

	 	

2.3 Survey Administration 

The	survey	administration	team	consisted	of	20	interviewers,	more	than	half	of	whom	were	bilingual.		
The	interviewers	undertook	a	comprehensive	training	on	how	to	approach	passengers,	use	an	
electronic	tablet,	and	maintain	professionalism.		They	were	closely	supervised	during	the	survey.		The	
survey	was	conducted	in	two	waves,	with	each	wave	consisting	of	separate	7‐day	periods:	April	13‐19,	
2015	(non‐peak)	and	July	13‐18,	2015	(peak).		Table	2‐3	shows	the	samples	obtained	from	each	wave.	

	
Table 2-3 Survey Dates 

	 	
The	daily	survey	schedule	was	staggered	from	5:00	a.m.	to	11:00	p.m.		Supervisors	reviewed	each	day’s	
flight	schedule	and	gate	assignments	and	deployed	interviewers	accordingly.		Using	electronic	tablets,	
interviewers	randomly	approached	departing	passengers	in	post‐security	hold	rooms	of	all	terminals.			

2.4 Data Processing and Analysis 

The	Unison	Team	used	SPSS	–	statistical	software	commonly	used	for	survey	analysis	–	for	initial	
processing	and	data	cleaning	of	survey	results.		The	Unison	Team	re‐coded	responses	based	on	the	
logical	choices	for	quality	control.		For	example,	if	a	passenger	chose	“other”	place	of	origination,	but	
also	indicated,	for	example,	Marriott	El	Segundo	Hotel,	the	response	was	re‐coded	to	“hotel”	as	place	of	
origination	and	the	corresponding	ZIP	code	and	county	data	was	then	entered.			

Point	of	origination	ZIP	code	data	was	geocoded	for	the	purpose	of	conducting	the	geospatial	analysis.		
The	process	of	geocoding	includes	matching	each	ZIP	code	centroid	(center)	to	its	corresponding	
latitude	and	longitude	coordinates.		We	used	Texas	A&M	Geoservices	to	geocode	the	ZIP	codes	of	8,401	
passengers.		Raw	map	data	(Line	Files	&	Shape	Files)	were	provided	by	the	US	Census	Bureau.			

Margin
Size of Error

Terminal 1 1,882       2.4%

Terminal 2 855          3.3%

Terminal 3 1,150       2.9%

Terminal 4 2,143       2.1%

Terminal 5 2,248       2.0%

Terminal 6 966          3.1%

Terminal 7/8 2,086       2.1%

TBIT 2,059       2.1%
Total 13,389      0.9%

Survey Dates Sample Size

Non-Peak April 13-19, 2015 6,699

Peak July 13-18, 2015 6,690

Total 13,389
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The	Unison	Team	analyzed	the	survey	data	using	standard	statistical	methods	such	as	frequency	and	
cross	tabulation	analysis.		We	also	performed	statistical	analyses	to	determine	whether	significant	
differences	exist	among	different	types	of	passengers.			

To	determine	if	weights	were	necessary	for	analysis,	Unison	weighted	the	2015	peak	and	non‐peak	
survey	samples	based	on	2015	peak‐to‐non‐peak	passenger	traffic	ratios,	assuming	a	June‐August	peak	
period.		The	analysis	revealed	no	statistically	significant	differences	between	weighted	and	unweighted	
results.		Therefore,	the	unweighted	survey	results	are	presented	in	the	report.		It	is	important	to	note,	
the	same	was	true	for	the	2011	survey	data:	the	differences	between	weighted	and	unweighted	results	
were	not	statistically	significant;	thus,	2011	survey	data	presented	was	not	weighted.						
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Section 3 Survey Results 

The	survey	results	are	reported	separately	for	Originating	and	Connecting	Passengers.		Originating	
Passengers	begin	their	air	travel	at	LAX.		Connecting	Passengers	begin	their	air	travel	from	another	
airport,	arrive	at	LAX	from	one	flight,	and	transfer	to	another	flight	to	another	airport.			

Originating	Passengers	answered	questions	about	Southern	California	ground	trip	origin,	airport	access	
mode,	route,	parking,	and	visitor	spending.		Connecting	Passengers	answered	questions	regarding	their	
layover	at	LAX.		All	passengers	answered	questions	about	terminal	use,	demographic	information,	and	
trip	characteristics.		Table	3‐1	summarizes	the	questions	for	each	passenger	group.		

Table 3-1 Summary of Questions by Passenger Category	

	
	

3.1 Sample Composition Between Originating and Connecting Passengers 

The	2015	sample	consists	of	sixty‐three	percent	(63%)	Originating	Passengers	and	thirty‐seven	
percent	(37%)	Connecting	Passengers	(Table	3‐2).		These	proportions	are	within	three	percentage	
points	of	the	2011	and	2006	results	(Figure	3‐1).				

Table 3-2 Breakdown on Originating and Connecting Passengers

	

	

Connecting

 Terminal  Point of origin  Origination from U.S. airport or country

 Airline  Zip code or location of origin  Terminal landed

 Final destination  Dwell time  Mode of transportation between terminals

 Income  Well wishers  Layover time

 Age  Baggage information  Leave airport premises during layover

 Gender  Mode of transportation to LAX  Mode of transportation back to LAX

 Trip purpose  Rental car behavior and usage  Discretionary layover time

 Special assistance  Parking behavior and usage  Connection between terminals

 Pets traveling  Parking lot used  Security check usage

 Parking preference  Baggage check-in

 Route to LAX

 Visitor or resident

 County of residence

 Trip duration, if resident

 Nights in S. California, if visitor

 Amount spent off-airport, if visitor

 Mode of transportation upon return

 Size of travel party by age group

OriginatingAll Passengers

Type of Peak Non-Peak Total Sample
Passenger n= 6,690 n = 6,699 n= 13,348

Originating 64% 61% 63%
Connecting 36% 39% 37%
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peak	survey,	a	larger	proportion	of	passengers	use	private	transportation	in	the	peak	survey	(50	
percent)	compared	to	the	non‐peak	survey	(43	percent),	a	difference	of	seven	percentage	points.			

Table 3-7 Ground Access Mode 

	 	

Compared	to	the	2011	results,	the	2015	survey	found	significantly	fewer	Residents	using	private	
vehicles	for	airport	access,	while	many	other	modes	remained	consistent	in	usage.		However,	the	2015	
survey	is	the	first	survey	to	record	the	usage	of	paid	ride	service	(Uber	or	Lyft).		Eight	percent	(8%)	of	
Residents	use	this	mode	of	transport	to	LAX.		Similarly,	among	Visitors,	the	usage	of	private	vehicles,	
private	shuttles,	and	taxis	is	down,	while	paid	ride	service	account	for	six	percent	(6%)	of	Visitors’	
transport	to	LAX.		

Residents	and	Visitors	differ	in	their	use	of	private	transportation	to	LAX	(Figures	3‐6A	and	3‐6B).		
Sixty‐seven	percent	(67%)	of	Residents	use	a	private	vehicle,	compared	to	thirty	percent	(30%)	of	
Visitors.		Only	three	percent	(3%)	of	Residents	use	a	rental	car,	compared	to	thirty‐two	percent	(32%)	
of	Visitors.		In	comparison	to	Visitors,	smaller	proportions	of	Residents	use	taxis	and	shuttles.		
Residents	and	Visitors	use	limousines/town	cars	in	the	same	frequency.	

  

Originating Passengers        
Mode of Transportation

Peak     
n=4,293

Non-Peak    
n=4,041

Total Sample 
n=8,334

Private transportation: 88% 88% 88% 
  Private vehicle 50% 43% 47% 
  Rental vehicle 16% 19% 17% 
  Paid ride service (Uber, Lyft) 7% 6% 7% 
  Taxi 6% 8% 7% 
  Shuttle/ van (private) 6% 9% 7% 
  Limousine/ town car 2% 3% 2% 

Shared/ scheduled: 12% 11% 11% 
  Shared shuttle 5% 5% 5% 
  Hotel courtesy van 2% 2% 2% 
  Van Nuys Flyaway 2% 1% 1% 
  Union Station Flyaway 1% 1% 1% 
  Scheduled airport/ bus/ van 1% 1% 1% 
  Organized group/ tour bus or 0.3% 0.4% 0.4% 
  Westwood Flyaway 0.1% 0.1% 0.1% 
  Santa Monica Flyaway 0.1% 0.2% 0.1% 

Public transportation: 0.5% 0.6% 0.6% 
  MTA (Metro or other public) 0.3% 0.5% 0.4% 
  Green line/ light rail 0.3% 0.1% 0.2% 
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For	off‐airport	parking	facilities,	the	top	choices	are:	LAX	Economy	Lot	C,	accounting	for	fourteen	
percent	(14%)	of	off‐airport	parkers;	the	Parking	Spot	Sepulveda	location,	nine	percent	(9%);	and	
Wally	Park,	nine	percent	(9%)	(Table	3‐10).			

Table 3-10  Off-Airport Parking Facilities n=317 

 

In	the	2015	survey,	off‐airport	parkers	were	asked	an	additional	question	to	discover	what	the	most	
important	factor	for	them	in	deciding	where	to	park.		Most	important	was	good	price,	at	forty	percent	
(40%)	(Table	3‐11).		Other	top	responses	include	convenient	location,	at	thirty‐four	percent	(34%);	
safe	location,	at	ten	percent	(10%);	and	frequent	shuttles	at	nine	percent	(9%).	

In	the	peak	survey,	forty‐four	percent	(44%)	of	off‐airport	parkers	compared	to	only	thirty‐six	percent	
(36%)	in	the	non‐peak	survey	stated	good	price	as	the	most	important	factor	in	deciding	where	to	park,	
a	difference	of	eight	percentage	points.		In	the	non‐peak	survey,	frequent	shuttles	are	most	important	to	
twelve	percent	(12%)	of	parkers	compared	to	only	six	percent	(6%)	in	the	peak	survey.						

	 	

Off Airport Parking Facility
Frequency 

%
LAX Economy Parking Lot C 14%
Parking Spot-Sepulveda 9%
Wally Park 9%
Park N Fly 8%
Parking Spot-Century 7%
Valet Air Park 6%
105 Airport Parking 6%
Airport Center Express 6%
Quik Park 5%
Joe's Airport Parking 5%
Easy Park 4%
405 Airport Parking 4%
Fox Auto Parks 4%
Hilton Hotel Parking 3%
Sam's Park 2%
Marriott Hotel Parking 2%
Park Air 2%
LAX Park on Bellanca 1%
LAX Parking Curbside Express 1%
Four Points Sheraton Parking 1%
LAX Parking Place 1%
The Park at LAX 1%
Holiday Inn Parking 0%
Sunrise LAX Parking 0%
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county	but	who	did	not	provide	a	ZIP	code.		This	process	yielded	valid	ZIP	codes	for	nearly	ninety‐nine	
percent	(99%)	of	Originating	Passenger	respondents.			

Consistent	with	the	2011	Passenger	Survey,	the	largest	share	of	Originating	Passengers,	almost	four	
percent	(4%),	come	from	the	90045	ZIP	code,	which	includes	LAX,	Westchester,	and	surrounding	hotels	
(Table	3‐12).		Seventy‐nine	percent	(79%)	of	these	passengers	come	from	a	hotel	and	twenty‐five	
percent	(25%)	use	a	shuttle	to	arrive	at	the	Airport.		Eight	other	ZIP	codes	each	account	for	more	than	
one	percent	(1%)	of	Originating	Passengers:	Downtown	LA	(90013),	Santa	Monica	(90404),	Hollywood	
(90028),	Long	Beach	(90802),	Beverly	Hills	(90210),	Anaheim	(92805),	Disneyland	(92802),	and	West	
Hollywood	(90069).	

The	2015	origination	ZIP	codes	have	notable	differences	from	2011	ZIP	codes.		West	LA	ZIP	codes	
(90024	and	90025)	comprised	a	smaller	share	of	originating	passengers	in	2015	and	fell	from	the	Top	
9	list	of	ZIP	codes	with	the	highest	concentration	of	passengers.		In	2011,	nearly	eight	percent	(8%)	of	
originating	passengers	came	from	West	LA	ZIP	codes	(90024	and	90025);	in	2015,	the	percentage	
dropped	to	less	than	two	percent	(2%).		The	most	notable	changes,	and	increases,	took	place	among	
passengers	originating	from	the	Anaheim/Disneyland	ZIP	codes	(92805	&	92802)	and	Downtown	LA	
(90013).		The	percent	of	originating	passengers	from	Anaheim/Disneyland	increased	from	a	combined	
one	percent	(1%)	in	2011	to	nearly	four	percent	(4%)	in	2015;	and,	passengers	from	Downtown	LA	
increased	from	two	percent	(2%)	in	2011	to	four	percent	(4%)	in	2015.		The	trip	purpose	of	Downtown	
LA	passengers	also	shifted	from	primarily	business	in	2011	(54%)	to	primarily	vacation	in	2015	(51%).		

The	introduction	of	paid	ride	service	by	companies	like	Uber	and	Lyft	had	the	greatest	impact	on	mode	
of	transportation	to	the	airport.		Paid	ride	service	accounted	for	an	average	of	nine	percent	(9%)	of	
passenger	trips	originating	from	the	Top	9	ZIP	codes	with	the	highest	concentration	of	passengers.		Use	
of	paid	ride	service	helps	explain	the	twenty‐five	percent	(25%)	decline	in	average	taxicab	trips	among	
the	Top	9	ZIP	codes	with	the	highest	concentration	of	passengers	between	2011	and	2015.		The	impact	
that	paid	ride	services	has	on	taxicab	trips	is	most	pronounced	for	trips	originating	in	Downtown	LA.		
In	2011,	thirty	percent	(30%)	of	passengers	from	Downtown	LA	used	a	taxi;	but	in	2015,	taxicab	
service	accounted	for	eighteen	percent	(18%)	of	passenger	arrivals,	an	overall	decline	of	thirty‐eight	
percent	(38%).		Twelve	percent	(12%)	of	originating	passengers	from	Downtown	LA	used	paid	ride	
services.	Paid	ride	services	are	most	used	by	passengers	originating	from	West	Hollywood	(24%)	and	
Santa	Monica	(15%).		

Table	3‐12	provides	details	about	trip	purpose,	starting	point	and	transit	mode	for	passengers	who	
originate	from	ZIP	codes	with	the	highest	shares	of	Originating	Passengers.	
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1	Respondent’s	home	or	another	person’s	home
2	Shuttle	includes	private	shuttles,	shared	shuttles,	airport	shuttle	multiple	stops	(except	for	ZIP	90045)	and	scheduled	
bus/vans.			
3	12.4%	of	passengers	originating	from	Zip	Code	90024	used	the	Westwood	Flyaway.	

Table 3-12 All Originating Passengers – ZIP Codes with Highest Concentration of Passengers 

Location ZIP Code 
Origins

(%) 
Purpose (%) Start Trip (%) Transport to LAX (%) 

  
 

  Vacation Business Home1 Hotel Car Shuttle2 Taxi Rental 

 

Paid 
Ride 

Service 

1 LAX 90045 3.94 61.6 32.6 16.9 78.9 16.3 24.8 7.9 16.6 3.9 

2 Downtown LA 90013 3.83 50.9 41.9 21.4 64 21.4 17.3 18.3 18.3 11.8 

3 Santa Monica 90404 3.17 70.6 22.3 32.7 62.8 22.9 8.3 17.3 30.1 15.4 

4 Hollywood 90028 2.34 79.5 13.8 35.5 58.4 25.4 18.3 11.7 25.9 9.6 

5 Long Beach 90802 2.07 65.7 29.7 32.2 31 31.1 29.3 9.2 22.4 4.6 

6 Beverly Hills 90210 2.02 61.5 30.2 31.4 63.3 27.8 6.5 21.9 24.9 10.1 

7 Anaheim 92805 1.95 81.7 14 26.2 72.6 24.4 37.2 3.7 26.8 3 

8 Disneyland 92802 1.61 86.7 6.7 17.8 65.2 15.6 36.3 3.7 37 1.5 

 9 West Hollywood 90069 1.42 67.2 23.5 52.1 45.4 31.9 10.1 8.4 20.2 23.5 

	

Table	3‐13	provides	a	distribution	of	originations	for	all	passengers,	Southern	California	residents,	US	
residents,	and	international	passengers.		This	table	illustrates	how	each	passenger	type	contributes	to	
the	overall	volume	of	passengers	from	each	of	the	nine	highest‐share	ZIP	codes.		International	travelers	
originate	primarily	from	the	most	popular	origination	points	listed,	whereas,	Southern	California	
residents	have	a	wider	range	of	origination	points.																					 
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Table 3-13 Originating Passengers – Comparison All, Southern California, US and International  

Location ZIP Code 

All 
Passengers 

(n=8,401)    
(%) 

Southern 
California 
(n=3,905)    

(%) 

US 
Residents 
(n=6,739) 

(%) 

International 
(n=1,488)  

(%) 

1 LAX 90045 3.94 1.31 3.34 7.12 

2 Downtown LA 90013 3.83 0.82 3.23 6.85 

3 Santa Monica 90404 3.17 0.82 2.31 7.33 

4 Hollywood 90028 2.34 0.87 1.60 5.98 

5 Long Beach 90802 2.07 0.82 1.90 3.02 

6 Beverly Hills 90210 2.02 0.77 1.77 3.36 

7 Anaheim 92805 1.95 0.49 1.57 3.90 

8 Disneyland 92802 1.61 0.20 1.25 3.43 

9 West Hollywood 90069 1.42 0.67 1.14 2.82 
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3.2.8 Route to LAX 

Originating	Passengers	who	come	via	private	transportation	such	as	a	private	vehicle,	rental	car,	
private	shuttle/van	(i.e.	non‐stop	paid	shuttle),	taxi,	or	limousine/town	car	were	asked	about	their	
route	to	LAX;	specifically,	which	freeway	and	freeway	exit	they	used.		A	map	was	provided	to	point	
out	the	various	routes	and	exits	to	LAX	in	order	to	help	passengers	answer	this	question.			

Of	passengers	using	private	transportation,	the	largest	proportion	use	the	I‐405	Freeway	to	access	
LAX:	thirty‐six	percent	(36%)	of	passengers	in	the	peak	survey	and	forty‐three	percent	(43%)	in	
the	non‐peak	survey	(Table	3‐14A).		The	peak	survey	found	that	twenty‐nine	percent	(29%)	use	the	
I‐105	Freeway	compared	to	thirty	percent	(30%)	in	the	non‐peak	survey.		Nineteen	percent	(19%)	
in	the	peak	survey	did	not	use	a	freeway	compared	to	twenty	percent	(20%)	in	the	non‐peak	
survey.		Fifteen	percent	(15%)	of	these	passengers	used	both	the	I‐405	and	I‐105	as	their	route	to	
LAX	during	the	peak	survey,	as	opposed	to	seven	percent	(7%)	during	the	non‐peak	survey.			

Our	findings	among	Originating	Passengers	who	used	a	private	vehicle	or	rental	car	are	similar.		
Table	3‐14B	shows	forty‐one	percent	(41%)	of	these	passengers	used	the	I‐405	Freeway,	thirty‐one	
percent	(31%)	used	the	I‐405	Freeway,	and	seventeen	percent	(17%)	did	not	use	the	freeway.		
Eleven	percent	(11%)	used	both	the	I‐405	and	I‐105.			

Table 3-14A  Route to LAX	(Passengers Using Private Transportation)

	
	

Table 3-14B  Route to LAX	(Passengers Using Private Vehicle/ Rental Car)

	
	

The	percentage	of	passengers	using	the	I‐405	or	I‐105	in	2015	is	more	similar	to	the	findings	in	the	
2006	survey,	rather	than	the	2011	survey.		Sixty‐nine	percent	(69%)	of	passengers	used	either	the	
I‐405	or	I‐105	in	2015,	compared	to	seventy‐five	percent	(75%)	in	2011	and	sixty‐six	percent	
(66%)	in	2006	(Figure	3‐17).		In	2015,	twenty	percent	(20%)	did	not	use	a	freeway,	which	is	
similar	to	our	finding	in	2011.		However,	a	larger	percentage	of	passengers	in	2015	use	both	the	I‐
405	and	I‐105:	eleven	percent	(11%)	in	2015	compared	to	four	percent	(4%)	in	2011.		

	 	

Peak Non-Peak Total Sample
Route to LAX n=3,493 n=3,294 n=6,787

Used I-405 36% 43% 40%
Used I-105 29% 30% 29%
Did not use freeway 19% 20% 20%
Both I-405 and I-105 15% 7% 11%

Peak Non-Peak Total Sample
Route to LAX n=2,682 n=2,350 n=5,032

Used I-405 38% 44% 41%
Used I-105 31% 32% 31%
Did not use freeway 17% 17% 17%
Both I-405 and I-105 15% 7% 11%
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3.2.15 Trip Duration – Residents Only 

The	majority	of	Residents	reported	a	trip	duration	of	four	or	more	nights:	seventy‐four	percent	
(74%)	spend	four	or	more	nights	away	from	home	(Table	3‐30).		In	the	peak	survey,	trip	duration	is	
longer	than	the	non‐peak	survey.		Fifty	percent	(50%)	of	passengers	reported	trip	duration	of	one	
week	or	longer	during	the	peak	season,	while	forty	percent	(40%)	of	passengers	during	non‐peak	
season	reported	the	same	length	of	trip.	

Table 3-30  Trip Duration – Local Residents Only3	

	

3.2.16 Nights in Southern California – Visitors Only 

Sixty‐one	percent	(61%)	of	Visitors	spend	four	or	more	nights	in	Southern	California	(Table	3‐31).		
As	with	the	trip	duration	for	Residents,	Visitors	stay	in	the	Southern	California	area	longer	during	
peak	season.		Sixty‐three	percent	(63%)	of	Visitors	during	the	peak	season	stayed	four	nights	or	
longer,	while	fifty‐eight	percent	(58%)	stayed	four	nights	or	longer	during	the	non‐peak	season.		

Table 3-31  Nights in Southern California – Visitors Only	

	
	

  

																																																													
3Excludes	one	percent	of	passengers	who	are	out	of	town	for	150	nights	or	longer.	

# of nights Peak Non Peak Total Sample
away from home n=1,879 n=1,642 n=3,621

Returning same day 2% 2% 2% 
One to three nights 21% 28% 24% 
Four to six nights 28% 31% 29% 
Seven to 13 nights 27% 22% 25% 
Fourteen to 20 nights 14% 11% 13% 
3 weeks or more 9% 7% 8% 

# of nights Peak Non-Peak Total Sample
in So Cal n=2,249 n=2,250 n=4,499

Returning same day 3% 5% 4% 
One to three nights 34% 37% 35% 
Four to six nights 31% 29% 30% 
Seven to 13 nights 20% 19% 20% 
Fourteen to 20 nights 8% 7% 7% 
3 weeks or more 4% 3% 4% 
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3.3.7 Travel Back to LAX 

The	majority	of	Connecting	Passengers	(59%)	who	leave	the	airport	return	to	LAX	via	private	
transportation,	such	as	a	private	vehicle,	taxi,	private	shuttle,	or	paid	ride	service	(Uber	or	Lyft).		
Another	twenty‐two	percent	(22%)	use	a	hotel	courtesy	shuttle	and	eleven	percent	(11%)	use	
shared	shuttle	services	to	return	to	LAX	(Table	3‐35).		

Table 3-35  Mode of Transportation Back to LAX5			

	
	 	

																																																													
5	Excludes	“Don’t	Know”	and	“Other”	responses.	

Connecting Passengers
Total Sample 

n=187

Private transportation: 59% 
  Taxi 18% 
  Private vehicle 17% 
  Shuttle/ van (private - non stop direct) 12% 
  Rental vehicle 8% 
  Paid ride service (Uber/ Lyft) 4% 

Shared/scheduled transportation: 38% 
  Hotel courtesy shuttle 22% 
  Airport shuttle/ van (multiple stops) 11% 
  LA Union Flyaway 2% 
  Hollywood Flyaway 1% 
  Santa Monica Flyaway 1% 
  Van Nuys Flyaway 1% 
  Organized group/ tour bus 1% 

Public transportation: 3% 
  MTA or other public 2% 
  Green line/ light rail 1% 
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3.4.2 Passengers Traveling With Others 

Less	than	half	of	all	passengers	at	LAX	traveled	with	someone	in	the	2015	survey.		In	2015,	forty‐
seven	percent	(47%)	of	passengers	travel	with	someone:	fifty	percent	(50%)	in	the	peak	survey	and	
thirty‐six	percent	(36%)	in	the	non‐peak	survey	(Table	3‐37).		Notable	is	that	an	equal	amount	of	
passengers	traveled	alone	versus	with	another	person	during	the	peak	survey	period,	when	more	
family	related	vacation	and/or	holiday	travel	would	be	expected.		It	is	important	to	note,	the	survey	
revealed	the	same	findings	among	Originating	Passengers:	forty‐seven	percent	(47%)	are	traveling	
with	others.			

Table 3-37  Are you traveling with others?

 
 

New	questions	were	added	to	the	2015	survey	to	assess	travel	party	size	by	age	group	(Adults	18	
and	over,	children	10‐17,	children	4‐9,	and	Babies/Toddlers	in	Strollers).		

The	percentage	of	passengers	traveling	with	other	adults	is	the	same	for	all	passengers	and	
Originating	Passengers:	forty‐four	percent	(44%)	are	traveling	with	at	least	one	other	adult	(Figure	
I‐11).		We	also	asked	passengers	about	the	ages	of	children	traveling	in	their	party.		Seven	percent	
(7%)	of	all	passengers	and	eight	percent	(8%)	of	Originating	Passengers	are	traveling	with	at	least	
one	child	between	the	ages	of	10	to	17	years	old.		Four	percent	(4%)	of	all	passengers	and	five	
percent	of	Originating	Passengers	travel	with	at	least	one	child	between	4	and	9	years	old.		One	
percent	(1%)	of	all	passengers	and	Originating	Passengers	travel	with	a	baby	or	toddler	in	a	stroller	
(Figure	3‐41)6.				

  

																																																													
6	These	are	not	mutually	exclusive	subcategories;	therefore,	respondents	may	answer	“yes”	to	more	than	one	
question	about	the	composition	of	their	travel	party.	

ALL PASSENGERS Peak Non-Peak Total Sample
Traveling with Others n=6,600 n=6,689 n=13,289

Yes 50% 36% 47% 
No 50% 64% 53% 
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Section 4 Summary of Findings 
	

The	Unison	Team	collected	surveys	from	over	13,000	departing	passengers	in	2015	in	two	waves:	a	
peak	survey	in	July	and	a	non‐peak	survey	in	April.		Similar	to	past	surveys,	the	majority	of	
passengers	in	2015	originate	at	LAX,	travel	for	non‐business	related	purposes,	and	have	long	dwell	
times/layover	times	at	the	airport.		Other	notable	findings	are	as	follows:	

 As	in	the	2011	survey,	the	majority	of	Originating	Passengers	come	from	Los	Angeles	County	
(71%),	with	an	additional	fourteen	percent	(14%)	coming	from	Orange	County.	The	remaining	
fifteen	percent	of	travelers	come	from	the	following	counties:		

o Ventura	County	(4%)	

o San	Bernardino	County	(4%)	

o Riverside	County	(3%)	

o San	Diego	County	(2%)	

o Santa	Barbara	County	(2%)	

 The	percentage	of	Residents	using	LAX	remains	fairly	steady	in	2015	at	fifty‐seven	percent	
(57%),	down	slightly	from	the	2011	tally	of	fifty‐nine	percent	(59%).				

 2015	marks	the	first	time	that	the	use	of	paid	ride	service	(Uber	or	Lyft)	was	tracked.		Eight	
percent	(8%)	of	Residents	and	six	percent	(6%)	of	Visitors	used	such	services	to	get	to	LAX.		
The	use	of	private	vehicles	among	Residents	dropped	from	seventy‐five	percent	(75%)	in	2011	
to	sixty‐seven	percent	(67%)	in	2015,	while	the	use	of	both	private	vehicles	and	taxis	dropped	
among	Visitors	in	2015	in	comparison	to	2011.		

 In	the	2015	survey,	off‐airport	parkers	were	asked	to	name	the	most	important	factor	in	
deciding	where	to	park.		The	top	three	factors	are:	Good	price,	at	forty	percent	(40%);	
convenient	location,	thirty‐four	percent	(34%);	and	safe	location,	ten	percent	(10%).	

 Visitors	use	the	I‐405	Freeway	more	frequently	than	Residents:	forty‐two	percent	(42%)	of	
Visitors	use	the	I‐405	Freeway	compared	to	thirty‐seven	percent	(37%)	of	Residents.		However,	
Residents	are	more	likely	to	use	the	I‐105	Freeway	than	Visitors.		Thirty‐four	percent	(34%)	of	
Residents	versus	twenty‐four	percent	(24%)	of	Visitors	use	the	I‐105	Freeway.		Eighteen	
percent	(18%)	of	Residents	and	twenty‐one	percent	(21%)	of	Visitors	do	not	use	a	freeway.	

 The	incidence	of	Originating	Passengers	checking	baggage	rebounded	in	2015	after	dropping	
significantly	in	2011.		Eighty‐seven	percent	(87%)	of	Originating	Passengers	checked	bags	in	
2015,	compared	to	sixty‐eight	percent	(68%)	of	Originating	Passengers	in	2011.		

 Compared	to	the	2011	and	2006	surveys,	more	Originating	Passengers	had	a	well‐wisher	
accompany	them	inside	the	terminal:	Thirty	percent	(30%)	in	2015	compared	to	twenty‐two	
percent	(22%)	in	2011	and	twenty‐six	percent	(26%)	in	2006.			
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 The	incidence	of	Connecting	Passengers	originating	from	international	airports	increased	in	
2015.		Thirty‐seven	percent	(37%)	of	Connecting	Passengers	originate	from	an	international	
airport	in	2015,	compared	to	thirty‐two	percent	(32%)	in	2011	and	twenty‐nine	percent	(29%)	
in	2006.		These	results	are	not	surprising	considering	the	growth	of	international	traffic	at	LAX.			

 To	better	assess	the	behavior	of	Connecting	Passengers,	new	questions	were	added	to	the	2015	
survey	to	assess	whether	Connecting	Passengers	were	re‐screened,	and	if	they	needed	to	re‐
check	luggage	at	LAX.		Thirty‐three	percent	(33%)	of	Connecting	Passengers	checked	in	their	
luggage	at	LAX	in	addition	to	checking	in	at	their	originating	airport.		Fifty‐nine	percent	(59%)	
of	Connecting	Passengers	go	through	security	screening	at	LAX.		

 Forty‐seven	percent	(47%)	of	all	passengers	and	Originating	Passengers	are	traveling	with	at	
least	one	other	person.		As	expected,	a	larger	percentage	of	passengers	are	traveling	with	others	
in	the	peak	survey	period	(50%	versus	36%	in	the	non‐peak	survey).		New	questions	were	
added	to	the	2015	survey	to	assess	travel	party	size	by	age	group:	

o Forty‐four	percent	(44%)	of	all	passengers	are	traveling	with	at	least	one	other	adult.		
The	same	finding	is	true	among	Originating	Passengers.			

o Seven	percent	(7%)	of	all	passengers	and	eight	percent	(8%)	of	Originating	Passengers	
are	traveling	with	at	least	one	child	between	10	and	17	years	old.	

o Four	percent	(4%)	of	all	passengers	and	five	percent	(5%)	of	Originating	Passengers	are	
traveling	with	at	least	one	child	between	4	and	9	years	old.		

o The	incidence	of	passengers	with	babies/toddlers	in	strollers	was	low.		Only	one	
percent	(1%)	of	all	passengers	and	Originating	Passengers	are	traveling	with	a	child	in	
this	category.	
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